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B.  Publicly recognize agents who become Miracle Agents by raising 

      $500 annually. 

 C.  Identify virtual or safe ways to celebrate your team’s success after reaching   

            the $2,000 milestone for a Miracle Office.

 D.  Promote your amazing work on social media. Don’t forget about all the 

      resources available at http://cmnh.co/remaxsocial for your use. 

Administrators: Share a monthly update report with your broker/owner to 

track your office’s fundraising. This report can be pulled directly from the 

Miracle System by visiting http://cmnh.co/remaxreports.

Broker/Owners: Offer incentives 

for Associate participation. Here 

are some ideas:

  

- Prize for top fundraiser each 

  month and when an agent 

  reaches Miracle Status 

  (raises $500)

- Institute office challenges or 

  competitions to encourage 

  Miracle Home listings

- Prize drawings for agents who 

  participate in the Miracle 

  Home program

are some ideas:

- Prize for top fundraiser each 

  month and when an agent 

  reaches Miracle Status 

  (raises $500)

- Institute office challenges or 

  competitions to encourage 

  Miracle Home listings

- Prize drawings for agents who 

  participate in the Miracle 

  Home program
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ESSENTIAL RESOURCES

Below are key resources available for your use at 

https://resources.miraclehomeprogram.org/. Visit the site to explore all the 

material available. 

	 SHOP RE/MAX AND CMN HOSPITALS

	      • Hospital-specific sign riders (U.S. and Canada)

	 SOCIAL MEDIA

   	      • Social media calendar and posting recommendations

	      • Shareable social media graphics for engagement with clients and 

                 to compel action

	      • Miracle Office & Miracle Agent email signature logos

	      • Social banners

	      • Miracle Home overlay for Instagram & Facebook

	      • Co-branded zoom backgrounds for client calls

	 FAQS AND HOW-TOS FOR AGENTS/OFFICES

               • Instructions and FAQs made specifically for administrators, 

                  broker/owners, and agents

               • Anatomy of an Honor Card

	      • Participation Form

		

	 PROMOTIONAL MATERIAL

	      • Honor Card artwork

	      • Listing Presentations

	      • Kids Can’t Wait messaging materials

               • Miracle Maker certificates for office celebrations

	 LOGOS & BRANDING

	      • Power of Partnership Course on RE/MAX University

	      • Co-branded RE/MAX logos with CMN Hospitals

	 THE MIRACLE SYSTEM

	      • Direct Link to The Miracle System
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DID YOU KNOW?

Having a cause marketing strategy is a good for communities and good	   

for business.

	 •  91% of U.S. consumers and 93% of U.S. Millennials have a more positive 

              image of a company that supports a social or environmental cause

		  •  84% of U.S. consumers and 86% of U.S. Millennials consider a company’s 	   	

	            social and environmental commitments before deciding what to buy or 

             where to shop

	 •  85% of U.S. consumers and 91% of U.S. Millennials are likely to switch brands 	   	

             to one that’s linked to a good cause

		  •  78% of U.S. consumers and 81% of U.S. Millennials consider a company’s 

	            social and environmental commitments when recommending products and 	   	

		     services to others (Source: 2015 CONE Communications Millennial CSR Study)

Knowing what giving back can mean to your current and potential client base and 

kids in your community, you can accomplish so much by participating in the 

Miracle Home or Miracle Property program for RE/MAX Associates and Offices.

Donate a certain amount to your local Children’s Miracle Network Hospital on behalf 

of your clients after each closed transaction. 

	 	 •  Show you’re a socially responsible local professional

	         •  Give back to your local community and change kids’ lives

		  •  Attract more repeat and referral business 

		  •  Make your listings stand out in the community and on remax.com

		  •  Earn the Miracle Agent distinction by donating at least $500 each year

	         •  Help make your office a Miracle Office when total donations reach

	            $2,000 each year
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One preemie sized diaper, 
for premature babies 
weighing up to 4 pounds.

One baby blanket in 
the neonatal and infant 
critical care unit.

One medical grade 
swinging light for a 
pediatric trauma room.

$0.37

$1.10

$6,500

One patient to participate 
in a therapeutic pediatric 
cancer clinical trial.

Art therapist for one year to 
help children coping with a 
hospital experience.

One child bone 
marrow transplant.

$12,000

$44,000

$2.3 Million

COSTS OF CARE

BELLA, 16

THANK 
YOU

for your support in 
helping kids live better
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“I’m a parent, I’m a mother, and I can’t even imagine the helplessness 	

  that the families feel, the parents feel, the children feel. If I can have   	

  just one small piece in giving them comfort and some support, and 	

  giving them hope, then why wouldn’t I?”

	 – Kendall Bonner, RE/MAX Capital Realty, Lutz, FL

For more information about the Miracle Home

or Miracle Property program, visit 

miraclehomeprogram.org

“We are a company that gives back. That’s just a part of what we do. 	

  We prioritize giving back to our local community to sick and injured    	

  children that live right here at home. We are immensely proud to 	

  have our money stay local and help the kids that need it most.”

	 –  Stephenie Flood, Vice President of Operations, RE/MAX Gold 	
	     Fair Oaks, CA

“I was so impacted by my visit to a NICU unit where I saw how our 	

  money makes it possible for babies to survive.”

	 –  Brandi Minchillo, RE/MAX Southern Shores, Myrtle Beach, SC


